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Advertising with Balancing Act 

Last updated: March 2011
Advertising Services Content:


 1)-E-letters
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  2)-Website

3)-Videos

 4-Mail Shots
Introduction:

About Balancing Act:

Located in London with correspondents across Africa, Balancing Act combines online publishing with consultancy work.  The company produces and relays major news, interviews and analysis on the telecoms, ICT and audiovisual sectors in Africa. Through its pay-for reports, Balancing Act has also built a catalogue of publications that provides in-depth knowledge on the state of the ICT and audiovisual markets, both by sector and on a country-by-country basis in Africa. In addition, Balancing Act offers industry-focused consultancy services and training for public and private clients. 

Advertising Services: 

Clients can post advertising banners on Balancing Act’s e-letters or Balancing Act’s website. We also produce videos which companies can sponsor. We can organise to send selected mail shots to our readers and we can provide guidance on advertising content.. Advertising revenues help us maintain our free website and newsletter services, and keeps us up to date with market developments.

We reserve the right to refuse promotional services to companies and solutions that are not suitable to our readers.

________________________________________________________________________________________________________________


 Contact

For further information please contact 

Balancing Act , 54 Walnut Tree Walk, London SE11 6DN, UK

Email: advertising@balancingact-africa.com
Office: +44 207 582 5220
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· FEATURES OF THE E-LETTERS

· STRUCTURE OF THE E-LETTERS

· SAMPLES OF THE E-LETTERS

· READERSHIP PROFILE - E-LETTERS

· ADVERTISING BANNER SPECIFICATIONS - E-LETTERS

· ADVERTISING RATES - E-LETTERS

Features of the E-letters

It’s not enough to just have a website, you need to encourage people to use it. For this reason, Balancing Act also runs three e-letters that reach out to 15,000+ potential readers on a weekly or fortnightly basis. These e-letters have become very popular, especially in Africa where some of our users do not yet have fast and continuous access to the Internet and where it is easier to receive an email instead.

Advertising in Balancing Act’s e-letters puts your company and its products and services directly in front of key decision-makers in the telecoms and Internet sectors who are focused on Africa. With the proper banner advertising, there is no way that this group will not become familiar with your name and what you. So there will be no more struggling during sales calls to explain what your company does.

All our e-letters are in html format allowing customisation, colourful designs and features. Your company’s brand will be seen and recognised at the first glance.  They give you the unique opportunity to communicate about your business – whether it is the launch of a new product/service, call for projects or the need to communicate your business achievements to our audience.

Balancing Act produces three e-letters covering the telecoms, ICT and audiovisual-broadcast sectors in Africa.

1. “News update” is the weekly English-speaking electronic newsletter covering the telecoms, Internet and IT sectors in Africa.

2. “Dernières nouvelles” is the fortnightly French-speaking electronic newsletter covering the telecoms, Internet and IT sectors in Africa.

3. “Broadcast, film and convergence” is the fortnightly English-speaking electronic newsletter covering the audiovisual and broadcast sector in Africa.

	e-letter names
	Languages
	Frequency
	Topics
	Number of subscribers*

	“News Update”
	English
	weekly
	Africa - Telecoms and IT
	5527

	“Dernières Nouvelles”
	French
	fortnightly
	Africa - Telecoms and IT
	2025

	“Broadcast, Film, Convergence in Africa”
	English
	fortnightly
	Africa - Audiovisual production, broadcast, TV, Cinema, film distribution
	3151

	Total
	
	
	
	10703


*as of 1st February 2011, excluding internal company re-distribution to employees. Redistribution of this kind adds another 10% to the figures shown above.

Free of charge and in html format, the e-letters are published in a consistent and regular way. When they are read by large companies’ employees, they are often largely relayed on internal company circulation lists to other colleagues. With thousands of readers across the African continent and outside, these newsletters have already become a “must read” among decision-makers in the fast growing telecommunications, ICT and audiovisual sectors.

Once sent, these newsletters are pasted on Balancing Act’s website at http://www.balancingact-africa.com/news/en/latest.

Structure of the e-letters:

‘News Update’ and ‘Dernières Nouvelles’ provide news and analysis in the following areas:

· Top Story: editorial analysis on a major item

· Telecoms: which includes articles and briefs covering the fast-growing telecommunication sector

· Internet and web: with news covering the provision of data services at the wholesale or retail level

· Computer: with a focus on ICT projects and business trends

· On the Money: with financial information, mergers and acquisition news

· Telecoms, Rates, Offers And Coverage with briefs on network expansion, new services and rate changes

· Web and Mobile Data news with articles on new applications and services

· Events: with a listing of upcoming conferences, workshops and events across Africa

· People: with news on who is moving where

· Jobs & Opportunities: with job offers and project opportunities

· Contracts which includes briefs on recent deals made in the telecoms and internet sectors

‘Broadcast, Film, Convergence in Africa’ e-letter provides news and analysis in the following areas:

· Top Story: editorial, major analysis

· Content: audiovisual content, new African film releases, African festival reviews, content trends 
· Broadcast: TV and Radio stations’ news, broadcast trends, new programmes, TV issues and opportunities
· Distribution: content trade deals, cinema theatres, VOD, DVD sales, opportunities and trends
· Investments: into the film production, broadcast and distribution industry

· Regulation and policy: regulatory issues and news

· Technology & convergence: with articles on new applications and ICT services
· Events: key seminars, workshops, markets, shows and festivals
· People: audiovisual professionals’ changes
· Opportunities: call for bids, call for entries, funding and grants, training

Samples of the E-letters
You can get samples of the three e-letters upon request. Just send us an email and subscribe for free here: click here. 

Readership Profile – E-letters
[image: image29.jpg]Geographical breakdown: Over 90% of the readership base is African based. 
Industry type breakdown: More than 90% of the readership base works in the Telecommunications and IT sectors. The computer industry category comprises IT services/solutions providers as well as hardware/equipment suppliers to the telecommunications and IT sectors.  Readers are in senior positions including, CEOs, MDs, CFOs, General Manager, Administrators, Operations, IT and Technical Manager.
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Advertising banner specifications – E-letters
Advertising banners are available in the following sizes. The art work should be provided in either gif or jpg format (static or animated banner). Flash animation banners are only accepted for the website. 

	Banner type
	Sizes

	Horizontal banner on the main sections
	width: 468 pixels
hight: 60 pixels

	Vertical banner on the right hand side column alongside the main sections 
	width: 150 pixels
hight: 150 or 300 pixels


Banner formats: jpg; gif. 

Sample of a horizontal banner:




Sample of a vertical banner:

    


Advertising Rates – E-letters
Advertising rates for “News Update”, the weekly English e-letter (all rates are in GB£):   

	Banner location
	4 issues 
	8 issues
	24 issues 
	48 issues - one year

	The top story extract section
	
	
	
	

	Banner below the extract of the top story
	690
	      1,150 
	3,220
	5,175

	Double box alongside the extract of the top story 
	460
	765
	        2,145
	3,450

	The headlines section 
	
	
	
	

	Banner above the headlines
	460
	765
	        2,145 
	3,450

	Banner below the headlines
	345
	575
	         1,610 
	2,590

	Double box alongside the headlines 
	230
	385
	       1,075 
	1,725

	The top story section
	
	
	
	

	Banner above the top story
	345
	575
	        1,610 
	2,590

	Banner below the top story
	230
	385
	         1,075 
	1,725

	Double box alongside the top story 
	230
	385
	       1,075 
	1,725

	The Telecoms, Rates, offers and Coverage, Internet and Computing sections 
	
	

	Banner at the bottom of one  of these sections
	260
	440
	980
	1,610

	Double box alongside one of these sections 
	175
	295
	655
	1,075

	The On the Money, Web and mobile sections
	
	
	
	

	Banner above or below one of these sections
	210
	345
	805
	1,380

	Double box alongside one of these section 
	140
	230
	535
	920

	Advertise your event with us 
	175
	325
	920
	1,495

	Advertise your job vacancies with us
	60
	105
	N/A
	N/A


Advertising rates for “Dernières Nouvelles”, the fortnightly French e-letter (all rates are in £):

	
	4 issues 
	8 issues
	24 issues - one year

	The top story extract section
	
	
	

	Banner below the extract of the top story
	175
	290
	690

	Double box alongside the extract of the top story 
	115
	190
	              455 

	The headlines section 
	
	
	

	Banner above the headlines
	115
	190
	              455 

	Banner below the headlines
	105
	175
	400

	Double box alongside the headlines 
	105
	175
	400

	The top story section
	
	
	

	Banner above the top story
	105
	175
	400

	Banner below the top story
	90
	150
	230

	Double box alongside the top story 
	90
	150
	230

	The Telecoms, Internet, Computing and On the Money sections 
	
	

	Banner at the bottom of one  of these sections
	90
	150
	230

	Double box alongside one of these sections 
	60
	100
	150


Back to top
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Balancing Act’s website offers you a “focused” group of people who are only interested in telecoms, Internet, broadcast and film in Africa. Within these topic areas, the website has become the reference point for detailed information and analysis about what is happening on the continent.

Advertise on Balancing Act’s website and your company will be exposed to thousands of visitors who browse our website because of the valuable industry information they find there. It is a cost effective way to market your company, to raise the profile of your products and to reach new clients.

· FEATURES OF THE WEBSITE

· WEBSITE TRAFFIC

· ADVERTISING BANNER SPECIFICATIONS - WEBSITE 

· ADVERTISING RATES - WEBSITE

Features of the Website
Balancing Act’s website News section provides news and analysis on ICT, telecoms and audiovisual industries in Africa. Balancing Act’s website enables you to reach out to almost 340,000 unique visitors per year including top executives, decision makers and entrepreneurs in Africa. Visits from the African continent account for 44% of total traffic and this figure has been steadily increasing as bandwidth has improved on the continent. Banner ads can be placed on two of the website’s sections depending on availability: the home page and the news pages.

Website URL: www.balancingact-africa.com
Website Traffic

The website traffic is not a generalist audience but one that is interested in telecoms, Internet and broadcast in Africa. It is an industry information source that provides extremely rich content with a high level of original contributions.

Traffic Summary data
	 
	per day
	per month
	per year

	No. of visits
	1106
	33 649
	403 788

	No. of unique visitors
	930
	28301
	339 622

	No. of pageviews
	1840
	55 978
	671 745


	Over 7 months: 

	44% of the visits came from Africa

	83,91% were new visits

	1:29 is the average time spent on the site

	1,66 is the average number of pageviews

	1,46% of visits came from internet-enabled mobile phones (3453 visits)


Source: Google Analytics – 1st. Feb. 2011.

Balancing Act’s Website traffic – from 15 June 2010 to 15 January 2011 - 7 months period
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Traffic Sources – 7 months period
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Source: Google Analytics – 1st. Feb. 2011.
Website Stats - Geographic Traffic Profile – 7 months period

[image: image13.png]Map Overlay Jun 15,2010 - Jan 15, 2011 ~

Visits

235,544 visits came from 6 continents



   [image: image14.png]Visits

+ NN 55

235,544 visits came from 7,429 cities




[image: image15.png]Views:

Visits . Pages/Visit 7 Avg TimeonSite % New Visits ° Bounce Rate 7
235,544 1.66 00:01:29 83.86% 79.23%
% of Site Total: 100.00%  Site Avg: 1.66 Site Avg: 00:01:29 (0.00%) ~ Site Avg: 83.81% (0.06%)  Site Avg: 79.23% (0.00%)
| [ostteet contiens ‘ ¥ vsts | Connentconnuton o ot |
1. W Afiica 104683 4444% 13.74%
2. M Europe 65,377 27.76%
3. W Americas 32373 13.74% 27.76%
o 1 oo
5. ™ (notset) 9,566 4.06%

6. M Oceania 2346 100%






Source: Google Analytics – 1st. Feb. 2011.
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Source: Google Analytics – 1st. Feb. 2011.
Website stats - Mobile Traffic Profile – 7 months period

1,46% of total website visits came from internet-enabled mobile phones.

3453 visits and 6,323 Pageviews via mobile phones.
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ADVERTISING BANNER SPECIFICATIONS - WEBSITE
Banner sizes:

	Banner types
	Sizes

	Horizontal banner 
	width: 535 pixels

height: 80 pixels

	Vertical banner in the right hand side column alongside the main sections 
	width: 150 pixels height: 150 pixels

or
width: 150 pixels 

height: 300 pixels


Banner formats: jpg; gif; flash 

ADVERTISING RATES – WEBSITE - By website section (all rates are in GB£):

Home page - URL: http://www.balancingact-africa.com/home
	
	1 month
	2 months
	6 months
	1 year

	Top banner
	
	
	
	

	Top banner in central position
	450
	805
	2,185
	4,025

	Banners on the sides 
	
	
	
	

	1st banner on left or right side
	210
	370
	920
	1,555

	2nd banner on left or right side
	140
	230
	460
	750

	Bottom banner
	
	
	
	

	Central banner at the bottom of the page
	140
	230
	460
	750


English Telecoms news page - URL: http://www.balancingact-africa.com/news/en/latest
	
	1 month
	2 months
	6 months
	1 year

	Top banner
	
	
	
	

	Top banner in central position
	330
	600
	1,640
	3,000

	Banners on the sides 
	
	
	
	

	1st banner on left or right side
	157
	277
	690
	1,160

	2nd banner on left or right side
	105
	172
	345
	560

	Bottom banner
	
	
	
	

	Central banner at the bottom of the page
	105
	172
	345
	560


Audiovisual-Broadcast news page - URL: http://www.balancingact-africa.com/news/broadcast/latest
	
	1 month
	2 months
	6 months
	1 year

	Top banner
	
	
	
	

	Top banner in central position
	315
	560
	1,520
	2,810

	Banners on the sides 
	
	
	
	

	1st banner on left or right side
	147
	259
	644
	1,080

	2nd banner on left or right side
	98
	161
	322
	525

	Bottom banner
	
	
	
	

	Central banner at the bottom of the page
	98
	161
	322
	525


French Telecoms news page - URL: http://www.balancingact-africa.com/news/fr/latest
	
	1 month
	2 months
	6 months
	1 year

	Top banner
	
	
	
	

	Top banner in central position
	225
	400
	1,090
	2,010

	Banners on the sides 
	
	
	
	

	1st banner on left or right side
	105
	185
	460
	770

	2nd banner on left or right side
	70
	115
	230
	375

	Bottom banner
	
	
	
	

	Central banner at the bottom of the page
	70
	115
	230
	375


Back to top
3-Videos 

People are watching online video in more ways than ever before. Videos are one of the fastest and most powerful social media tools that companies should include while preparing their Internet marketing campaigns. Media buyers and planners globally have started incorporating online video in their commercial strategies.
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Balancing-Act started producing its own Web TV channel on 16th October 2010 and posted its videos on Youtube under its “BalancingActAfrica” channel. 

Balancing-Act webTV link is: http://www.youtube.com/user/balancingactafrica
Balancing-Act’s Videos are a mix of personality interviews, press conferences and discussions. They are all focused on Balancing Act’s two main segments: ICT and audiovisual. They are embedded with Balancing Act’s articles and website to complement written content. Each video is carefully indexed with key words so that web search engine users can find them easily.

Companies can chose to get Balancing Act to produce videos on their solutions and messages, include their logo at the start and at the end of a video, or add a short commercial at the start of a video.

Prices are available upon request.

Video stats 
Number of views by demography, gender and regions

Period: 19 Oct. 2010 to 29th.  March 2011

Source: YouTube Insight

Total number of videos posted so far: 111

Number of views of the videos posted: 8541
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Source: YouTube Insight, March 2011.
Back to top
4-Mail Shots 

More and more business owners are turning to the Internet for cost-effective ways to market to target audiences, using e-mail. Permission-based email marketing provides some of the best return on investment for your marketing budget.
Balancing Act can offer to send clients’ mail shots if they are in line with our editorial angle. 

Mail shots are HTML emails produced by clients which we check and can send to our readers.

We reserve the right to refuse promotional mail shots to companies and solutions that are not suitable to our readers.

Mail Shot Prices:
	Mail shot Types
	Prices in GBP

	To Telecoms and IT e-letter readers, English speakers
	500

	To Telecoms and IT e-letter readers, French speakers 
	400

	To Audiovisual broadcast e-letter readers, English speakers 
	400

	To ALL THREE e-letters’ readers; Option: in English and in French  
	1000


Sample:
	




	Nigeria UK Telecom Summit  "promoting strategic growth..." 
 13-14 May 2010, SAVOY PLACE, LONDON, UK


	Dear Colleague,  

10 DAYS LEFT TO RECEIVE 10% DISCOUNT 

 & 25% ON GROUP BOOKINGS
 
Registrations are now open for The 2010 Nigeria UK Telecom Summit, taking place on May 13 to 14 in London. 
 
Join your colleagues in listening to and participating in executive presentations from those who have the greatest influence on the direction of Nigerian telecommunications, broadcasting and information technology including Nigerian Communication Commission (NCC), UK Trade and Investments (UKTI) . Hear from global leaders and local trend-setters. Meet with investors, financial institutions, Ministers, Government bodies, telecom and broadcast operators, suppliers, customers and partners from both Nigeria and the United Kingdom. Listen to companies pioneering the latest trends in telecom and broadcasting technology. 

 

Grasp the opportunity to invest in the most populous country in Africa, which still presents immense investment opportunities. 

 

For two full days (including a gala dinner), The Nigeria UK Telecom Summit 2010 will again deliver thought-provoking insights from the prime movers of the industry. The Nigeria UK Telecom Summit gives you the chance to hear from and talk with them in both a structured atmosphere of frank discussion and high-octane idea exchange and schmooze in a more relaxed social setting of genial conversation over espresso or cocktails. 
Book by 19th March to receive 10% discount on single tickets and 25% on group bookings.  

 

Visit: www.lancasterconferences.com
Email: sarah.payne@lancasterconferences.com 
Phone: +44 (0) 207 143 9904 

Fax:      +44 (0) 207 785 9081

 


	DELEGATE'S FEES
10 DAYS LEFT TO RECEIVE EARLY BIRD DISCOUNT!
PACKAGE OPTIONS 

Exclusive Package:                                      £1,499.00
Conference & Gala Dinner:                          £   549.00
Conference Only:                                          £   499.00
Conference & Gala Dinner for our Clients:  £   499.00
GROUP DISCOUNTS
25% Group discounts for companies sending 3 or more delegates.
EARLY BIRD DISCOUNT
10% discount on tickets paid for by 19 March 2010 
REGISTER NOW by sending an email to: 

sarah.payne@lancasterconferences.com or
Call +44 20 7143 9904 to register
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-----------------------------------------------------------------------------------------------------------------------------------

 CONTACT

For further information please contact 

Balancing Act 
54 Walnut Tree Walk

London SE11 6DN

UK

Email: advertising@balancingact-africa.com
Office: +44 207 582 5220
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