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A. Feature Phone User Research Survey – Report
Structure and Methodology
There are two parts to this report. Firstly, there is a comparative section looking at
the differences in responses between countries in some detail. Secondly, there are
individual country sections.

Methodology
In 2013 a mobile survey was designed and fielded by On Device Research to
understand the African Media landscape in 5 countries – Ghana, Nigeria Nigeria,
Kenya, Ethiopia and South Africa.
For each market, quotas were set on age and gender in an attempt to ensure that
the data was representative of 16 to 34 year olds in each country. For each market,
the following final sample sizes were achieved: n = 1000 in Ghana, Nigeria and
Ethiopia. N = 1500 in Kenya and South Africa. While all efforts were made to reach
the agreed quotas in Ethiopia, it was the one market in which the quota was not
completely met. As a result the gender skew is 66% male and 34% female
Respondents were interviewed via their mobile phones. As a reward for completing
the survey, respondents were placed into a prize draw with the chance to win
US$50. For this project, On Device Research used its Mobile Publisher Network
Partners, with whom it has exclusivity and IP agreements in place.
It uses these partners by tapping into their traffic and placing recruitment banner
ads. Respondents come across the recruitment banner while browsing the mobile
web in their normal way. If they are interested in taking part in the survey, they
simply click on the recruitment banner. They are then automatically routed to the
survey start screen and welcome message, which explains the scope of the project.
If they are still interested in taking part, they simply click the start button, and
they start the survey. If not, they close the page and continue with their browsing.

5

3. Feature Phone User Survey

B. Overall Summary of Feature Phone Research
Responses
Feature phone user surveys were carried out in Ethiopia, Ghana, Kenya, Nigeria
and South Africa. What feature phones are and the rationale for researching
their users is described in the Introduction below. The key responses from
interviewees can be summarized as follows:
Feature Phone users are more likely to use the Internet for news and
information: Feature phone users are significantly more likely to use the
Internet almost as much radio and TV for news and information. This is not
an either/or set of choices but the Internet is part of the range of media they
use. Internet is in second position in Nigeria, third position in Ethiopia and
Kenya; fourth position in Ghana and fifth position in South Africa. This is behind
TV, radio and sometimes friends and family. Social media was used by around
two-thirds of respondents or slightly less in all countries except Ethiopia. A
quarter to a third of all respondents obtained information using the Internet
from NGOs.
Feature Phone users share computers with other: Ownership of computers is
not the sole metric to watch for this group of users. A third or more of feature
phone users shared access to a laptop or desktop computer.
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Want to get devices that connect to the Internet and better Internet: The
top 3 things respondents said they were most likely to buy, upgrade to or
hire in next 12 months were: a better phone (a smartphone on the basis of
functionalities they want), a laptop and a better Internet connection. Tablets
were particularly attractive to respondents in Ghana and South Africa:
Facebook is an entirely new media - Discuss: Two thirds to three-quarters
of respondents across all countries used social media regularly to get news;
information for work and information for the home. On the basis of use more
than once a day, Facebook dominates social media use. Facebook is also being
widely accessed using SMS on more basic phones. The exceptions are Google+
in Ghana (38%), Google+ in Kenya (39%), 2Go (49%) and Google + (43%) in
Nigeria and Google+ (54%) and MXit (33%) in South Africa.
Disconnects between getting information and using it: Information received
about the health issues covered varied widely depending on the country. The
Nigerian respondents were least likely to have received information on these
topics recently. There were considerable variations between those receiving
information and those responding that they had used the information. The
South African respondents were more likely to have received information than
to have used it. With the exception of information on clean water in Nigeria,
respondents were least likely to have received information on these topics
recently. The absence of information on polio is echoed in the qualitative
research countries.
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C. Introduction
Why survey feature phone users? – A rationale
Sub-Saharan Africa’s mobile phone users are split between 3 broad categories of
handset use:

Source: Balancing Act

Smartphones, feature phones and basic phones. These segments have been
represented in pyramid form (not to scale) above along with tablet devices based
on percentage levels of ownership. The current and future ownership levels and
price range for devices are shown.
A smartphone is a mobile phone that is able to perform many of the functions of a
computer, typically having a relatively large screen (often a touch screen) and an
operating system capable of running general-purpose applications. A feature phone
is one that that incorporates features such as the ability to access the Internet and
store and play music but lacks the advanced functionality of a smartphone. A basic
phone generally has two main capabilities: voice and SMS.
The line between smartphone and feature phone capabilities is already becoming
blurred with there being almost no functional difference between low cost
smartphones and high-end feature phones. Increasingly manufacturers like Nokia,
which dominates the basic handset market in many countries in Sub-Saharan Africa,
is focusing on phones that have data connections even at the most basic level.
Based on most analyst predictions, both the smartphone and feature phone
segments of the market will increase over the next 3-5 years. But whereas
smartphones will be largely in the hands of relatively wealthy Africans, the price of
feature phones means that they will become used by a much wider range of people
than smartphones.
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The choice of researching feature phone users was not made on the basis that
we think they are the only handset category that’s interesting for media and
communications. Any NGO needs to look at all three categories and match them to
their intended audiences.
But for research purposes we chose to select feature phone users between the age
of 16-34 with a representative male/female split1 because they are a group of
young people that are considerable in number and their media choices and use of
the technology should be interesting to any NGO thinking of how it communicates
in Sub-Saharan Africa.
As a group of users, they are on the cusp of the changes that are happening in
Sub-Saharan Africa in terms of both media and technology. They represent a large
segment of people who lack the money to use all of the technologies they are
familiar with but who through sharing are already making use of many of them.
Five countries - Ethiopia, Ghana, Kenya, Nigeria and South Africa – were chosen
based partly on where BMG funds organisations and programmes. The other reason
for choosing these countries was they represent a range of wealth levels from South
Africa at the top to Ethiopia at the bottom. But all of these countries are at the top
end of the country wealth spread in Sub-Saharan African.
We are not arguing that the wealth levels of these countries makes them
representative of the whole of Sub-Saharan Africa but again they are countries
that are on the threshold of major changes and therefore will help us more readily
understand some of these changes that will happen. Where these countries go in
terms of media and technology habits, others in Sub-Saharan Africa will follow at a
greater or lesser pace: they allow us to look at and think about the road ahead in
other countries.
Respondents were asked whether their opinions influenced friends and family,
their work colleagues and beyond these two categories. The self-defined “opinion
formers”, whose opinions influenced beyond family, friends and work colleagues
were between 7-17% depending on the country. In terms of occupation, 4-8%
worked in health and 10-24% teaching others. Again both of these factors make
feature phone users a key group for NGOs wishing to communicate.

1
Unfortunately in Ethiopia, despite an extended timeframe we were unable to achieve a completely
representative gender balance.
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D. Feature Phone Responses – Detailed Crosscountry comparisons
A selection of key questions haven been chosen for cross-country comparison and
the results are given below:
Q12+13 Do you have your own, or do you use anyone else’s, mobile phone, desktop
computer laptop, tablet, fixed phone line, internet connection, TV, pay TV service,
PVR, set top box, satellite dish, MP3 player, radio?
A mobile phone is the most owned device amongst this group of respondents.
Kenya, Ghana and Ethiopia show highest levels of ownership (at respectively 80%,
78% and 75%), with South Africa lagging behind at 64%.
No other devices were owned by over 50% of the respondents, with the exceptions
of TV ownership in Ethiopia (52%), fixed phone line ownership in Nigeria, (52%)
and ownership of set top boxes in Kenya (50%). Most ownership of devices among
respondents was below 20% and below 10% for digital set-top boxes and tablets.
Tablet ownership among respondents was as follows: South Africa (7%); Nigeria (4%);
Ghana (4%); Kenya (3%) and Ethiopia (2%). With an increasing number of so-called
“phablets” now available, the line between tablets and smartphones is blurring.

Although many of the respondents may not have owned certain devices, they were
likely to share or borrow them. For a key device like a laptop, using someone
else’s machine varied between 20-30% of respondents: Nigeria (30%); Kenya (26%);
Ethiopia (23%); Ghana (23%); and South Africa (23%).
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Overall using someone else’s device of any kind tended to be under 30%.
Respondents in Nigeria were the most likely to borrow mobile phones (40%) or
use someone else’s fixed phone line (37%) or Internet connection (30%). The most
borrowed items were phones, TVs, Internet connections, fixed phone lines.
Q14. How frequently do you use these to get news and information: TV, radio,
papers, magazine, internet, social media, SMS, friends & family?
The cross-country comparisons of the frequency which respondents got the news &
information rested on two indicators:
• The rate at which respondents from different countries got the news within the
month prior to the survey (calculated by adding “daily”, “weekly”, “monthly”
percentages)
• The percentage of respondents who got the news “less often” than monthly
The rates at which respondents from different countries got the news within the
monthly prior to the survey (i.e. daily, weekly, monthly) were generally fairly
standard across the five countries: they were most likely to have used the internet
(Ethiopians slightly more than others) or TV (South Africans slightly most than
others), followed by friends & family (Ethiopia and South Africans, the most).
The least used sources of news in general were newspapers (lowest incidence of
their use in Ethiopia), magazines and SMS
The sources from which respondents were least likely to get the news “ less often”
were newspapers and magazines. The rate of this varies from country to country.
Respondents in Ghana were twice as likely to get news from newspapers than
respondents in South Africa (33% vs. 14%). Respondents in Ethiopia were far more
likely to get news from magazines than those in South Africa (38% vs. 22%).
Q18. Thinking specifically about your mobile phone, how frequently do you use it
for voice calls, internet, apps, social media, SMS, photo/video clips, games, radio,
live TV and YouTube?
The different ends of the use spectrum for mobile phones was “once a day” and
“never”.
A comparison of daily uses indicates that the Internet and voice calls were most
popular across the board with respondents in all countries. Kenyan respondents
reported the highest daily use of Internet (79%) and Ghanaians, the lowest (74%)
but the range is relatively narrow. The highest frequency of daily voice calls was by
Ethiopian respondents (73%) and the lowest was by Kenyans and Nigerians (61%)
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However, even with existing constraints on bandwidth and relatively high data prices,
use of You Tube ranged from 17% amongst South African respondents to 9% amongst
Ethiopian respondents. These numbers are likely to increase as data bandwidth for
end users on phones improves and data prices continue to come down.
The greatest difference was in the daily use of SMS between 76% for Kenyan
respondents and 32% for Ethiopian respondents. Daily use of Radio, YouTube and
Internet across all of the country respondents varied by 10%. So for example, use
rates for internet on a daily basis amongst respondents were as follows: Kenya
(79%); South Africa (78%); Nigeria (76%); Ghana (74%); and Ethiopia (73%).
In many respects those features that respondents said were never used, are the
mirror to those that are used daily. So for example, the number of respondents
that had never used the Internet or used it less frequently than monthly were
as follows: Ethiopia (19%); Nigeria (16%); Kenya (13%); South Africa (8%); and
Ghana (17%). While South African respondents were the most likely never to use
the various features, Ethiopian respondents recorded the highest rates of never
accessing live TV (56%) and You Tube (54%)
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Q28. On a scale of 1-3 (where 1 means most important and 3 least important)
how important are the activities listed above for keeping in touch, following
new, information for work, information for home, fun & entertainment,
worship?
The five most important features for keeping in touch were generally regarded as
voice calls, Internet, SMS, social media and apps.
There was relatively little difference in how respondents from the five countries
rated these. In terms of voice calls, it was 9%; slightly more for the Internet and
SMS (11%). The biggest differences in ratings were for apps where there was an
18% variance in the percentage thinking these were the “most important” and
social media, where it was 29%. The extremes here were represented by 81% South
African respondents who thought that social media was most important for staying
in touch, compared to 52% Nigerians, and 77% Nigerian respondents who thought
that apps were most important for staying in touch, compared to 59% Kenyans.
The five most important features by response for following the news were radio,
social media, live TV, Internet and voice calls.
There were differences in the percentages of respondents’ rating of these. In
terms of radio and live TV, these varied by 37%; in terms of the Internet by 24%;
voice calls by 16% and social media by 15%.
Ethiopia and Nigeria represented some of the greatest extremes of behaviour: 88%
Ethiopian respondents thought that radio was most important for following the
news, compared with only 51% of Nigerians. 87% Ethiopian respondents thought
that live TV was most important for following the news, compared with 57% of
Nigerians. 84% Ethiopian respondents thought that the Internet was most important
for following the news, compared with 60% of Nigerians. Other major differences
were between Nigerian respondents, 73% of whom thought that voice calls were
most important for following the news, compared to 57% Kenyans, and 81%
Ethiopians who thought that social media was most important, compared to 66%
South Africans.
The five most important features that respondents identified in terms of
information for work were voice calls, Internet, social media, SMS and radio.
These were valued as most important between 51% and 83% respondents from
different countries.
In general, respondents’ ratings of these were broadly similar across the
five countries compared. The perception of voice calls by respondents from
different countries only varied by 5%; SMS 8% and the Internet by 10%. However,
differentiation of social media and radio were greater - by 14% and 26%
respectively.
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The five most important features that respondents identified in terms of
information for home were voice calls, Internet, SMS social media and radio.
These were valued as most important by between 75% and 52% of respondents from
different countries.
In general, respondents’ ratings of these were more differentiated across the five
countries than those for the information for work. While the range of those who
thought that voice calls were most important in terms of information for home was
only 8%, it was greater for the other features: radio by 12%, social media by 14%
internet by 16% and SMS by 18%.
The five most important features that respondents identified in terms of fun &
games were radio, games, live TV, YouTube and photo/video clips.
Respondents’ ratings of these were clearly differentiated across the five countries.
With the exception of voice calls, Ethiopian respondents were consistently most
likely to credit these features as most important for fun & entertainment, South
African respondents least likely to do so.
There was a 23% range amongst national respondents who thought that radio was
most important in terms of fun & games: 34% range in terms of games; 23% live TV;
29% YouTube and photo/video clips 25%.
The five most important features that respondents identified in terms of worship
were radio, internet, voice calls, social media and SMS.
Respondents’ ratings of these were not particularly differentiated across the five
countries. Ethiopian respondents were consistently less likely than respondents
from other countries to credit the mobile phone features as most important for
worship. With the exception of the importance that Nigerian respondents attached
to photo/video clips and games, Ghanaian respondents were most likely to
perceive the various features as most important for worship.
There was, however, a large range of opinion amongst the respondents from
different countries.There was a 34% gap between those who thought that the
Internet and social media were most important for worship; 36%, SMS; 37%, voice
calls and 40%, radio.
Q38. How frequently do you use these following social media brands/sites:
Facebook, Twitter, YouTube, Mxit, 2go, Eskimi, buNu, Google+?
The cross-country comparisons of the frequency with which respondents used
identified social media sites referred to two indicators, “More than once a day” and
“never knowingly”. “Never knowingly was calculated by adding the percentage of
positive responses to “never”, “don’t know”, and “can’t remember”.
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In terms of social media sites being used more than once a day, Facebook
dominated in all the countries averaging 69% respondents: Kenya (76%); Nigeria
(73%); Ghana (69%); Ethiopia (66%); and South Africa (62%). The South African
responses for Facebook are lower because both Google+ and MXit are strong
competitors. In Nigeria, 49% of respondents used 2Go and 43% of respondents
Google+.
Use of other forms of social media on a more than once a day basis were much
lower. Twitter which is aimed at opinion formers had the following more than once
a day use amongst respondents: Kenya (18%); Nigeria (15%); South Africa (14%);
Ghana (11%); and Ethiopia (7%). Use of other forms of social media on a more than
once a day basis fell below 20%.
The five social media sites that respondents were most likely to never knowingly
to have used included Mxit, 2go, YouTube, biNu and Google + . A particularly high
incidence of South African respondents had never knowingly used Mxit, YouTube or
Google +.
Q39+40. Which of the following SMS and internet services do you use? How
frequently do you use them for local news, international news education
services (or NGO on the internet) sports information, Facebook, music services,
plus Google and M money services on SMS?
The cross-country comparisons of the frequency with which respondents used SMS
and internet to access various services used two indicators: “once a day or more”
(“once a day” and “more than once a day”) and “never knowingly” ( “never”,
“don’t know”, and “can’t remember”).
SMS
Across all countries, SMS was used once a day or more (and in diminishing
frequency) to access Facebook, education, music services and sports information,
local news, Google, international news and M-money services . In general the range
of the percentage of respondents using SMS to access these services varied by
10-12%. At 14%, the greatest variance was in relation to sports information. This
was accessed by 39% Ethiopian respondents once a day compared to 25% Kenyans
The range of respondents who had never knowingly accessed various services by
SMS varied considerably more than those using SMS once a day or more.
Internet
Across all countries, SMS was used once a day or more (and in diminishing
frequency) to access local and international news, Facebook, music services, NGO
information, sports information. The rate at which these were used was fairly
consistent - the range of the percentage of respondents using the Internet to
access particular services varied by 7%-12%.
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The range of respondents who had never knowingly accessed various services by the
Internet varied considerably more than those doing so once a day or more. There
was, for instance, a 9% variance in those never knowingly using the Internet to
access sports information music services and local news.
Comparisons
The frequency with which respondents used SMS and internet once a day or more
and never knowingly were different (see Table below).
Highest to lowest percentage of respondents
using the internet (Q40)

Highest to lowest percentage of respondents
using SMS (Q39)

More than once a day

More than once a day

Never knowingly

Never knowingly
M Money

Local news

Sports information

Facebook

International news

International news

NGO

Educational service

Google SMS

Facebook

Music services

Music services

Local news

Music services

Facebook

Sports information

Sports information

NGO

International news

Local news

Music services

Sports information

Local news

Google SMS

Educational service

International news

Facebook

M Money

Q41. How frequently have you written a blog, posted comments, posted photos and
video, skyped got news from an RSS feed and make connections via Linked in?
The cross-country comparisons of the frequency with which respondents used
various forms of online engagement used two indicators - “once a day or more” and
“never knowingly”
Across all countries (in order of diminishing frequency) respondents posted
comments; got news from an RSS feed; connected via LinkedIn; blogged; posted
photos; Skyped; posted videos more than once a day.
However, the percentages doing this varied considerably. The greatest difference
(29%) was in those posting comments once a day or more - this was something that
28% Nigerian respondents did compared to 6% Ethiopians.
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Q44. When was the last time you received information about HIV/AIDS, Malaria,
TB, family planning, mother & child health, health & hygiene?
Q46. When was the last time you made use of information you received about
this?
The cross-country comparisons of the frequency with which respondents received
and used heath information refer to the month before the survey, and add together
the responses for “Today”, “Less than a week ago” and “ Less than a month ago”.
In general (and in diminishing order) respondents across all five countries were
most likely to have received information about health & hygiene, mother & child
health, HIV/AIDS, family planning, malaria and TB in the month before the survey.
However, the percentage of respondents who had received such information varied
considerably from country to country. There was a relatively narrow range in the
percentages of those who had received information about health & hygiene - 15%
between top and bottom. For example, 74% of Kenyan respondents had received
this information compared to 59% of Ethiopian respondents. At the other extreme,
there was a considerable difference in the percentages of respondents receiving
information about Malaria. For example, 69% of Kenyan respondents compared to
27% of South African respondents.

In general (and in diminishing order) respondents across all five countries were
most likely to have used information about health & hygiene, mother & child
health, HIV/AIDS, Malaria, family planning and TB in the month before the survey.
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Q45. When was the last time you received information about clean household
water, Diarrhoea and Polio?
Q47. When was the last time you made use of information you received about
this?
The cross-country comparisons of the frequency with which respondents received
and used heath information refer to the month before the survey, and add the
indicators “Today”, “Less than a week ago” and “ Less than a month ago”.
In general (and in diminishing order) respondents across all five countries were
most likely to have received information about clean household water, diarrhoea
and polio in the month before the survey.
The percentage of respondents who had received such information varied.
Receiving information about diarrhoea was fairly uniform and only differentiated by
9%: 45% of Ethiopians and Ghanaian respondents received information in the month
before the survey, compared to 37% Nigerians. At the other extreme, there was
a 25% difference in the percentage of respondents who had received information
about Polio - 57% of Kenyan respondents compared to 32% of Ghanaian respondents.

In general (and in diminishing order) respondents across all five countries were also
most likely to have used information about clean household water, diarrhoea and
polio in the month before the survey.
Respondents suggest that patterns of using information amongst respondents from
different countries were not as differentiated as patterns of receiving information.
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It is noted that, in general, percentage of respondents using information
was greater than those receiving it. However, in general, the percentages of
respondents using information about clean household water, diarrhoea and polio
were higher than the percentage receiving information.
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E. Ethiopia Feature phone User Survey
E1. Ethiopia Key Responses Summary
Device Ownership and sharing: Ethiopian feature phone respondents were most
likely to own (as opposed to share) a mobile phone (76%), an Internet connection
(46%), a TV (52%) and a radio (42%). In terms of access to a computer, 23% used
someone else’s laptop and 16% someone else’s desktop computer.
Getting news and information: On a daily basis, respondents were most likely
to get news and information from the following sources (in declining order):
TV, friends & family, Internet, radio, social media and SMS.
Social Media and Internet as means of getting News and Information: Social
media ranks highly among respondents for (in descending order): following
news; getting information for work; and getting information for the home. 26%
of respondents got information from NGOs using the Internet more than once a
month ore more frequently.
Types of Social Media Used: Facebook dominates regular (more than once
a day) social media use and is widely accessed using SMS. In other words,
Facebook can also be accessed on a basic phone.
Information about HIV/AIDS, Malaria, TB, family planning, mother & child
health, health & hygiene. Respondents were most likely to have received
information about these within the month before the survey. But, almost half
had never received information about malaria, health & hygiene - or not done
so for a long time. They were more likely to have received information than to
have used it.
Information about clean household water, Diarrhoea and Polio: Respondents
were almost as likely to have received information within the month before the
survey about these, as not. However, two thirds had not received information
about Polio, or had not done so for a long time. Over half had not received
information about diarrhoea, or done so for a long time.
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E2. Sample Notes
1000 respondents answered a questionnaire on their mobile phone; 16-34 year
olds were pre-selected. On Device Research were unable to recruit enough women
during the timeframe so the gender skew is 66% male and 34% female.

2.1 Opinion formers and those working in the development sector
7% of respondents believed that their opinions influenced those beyond friends and
family and work colleagues. These self-defined opinion formers were consistently
more likely to follow the key media used for news and information: TV (79% of
opinion formers vs 72% for the rest); radio (60% vs 50%); Internet (64% vs 50%);
Social Media (55% vs 37%); and SMS (27% vs 15%).
8% of respondents worked in the health sector and 10% had jobs that involved
teaching.

2.2 Key Local Traditional Media Choices
The top 5 radio stations listened to on a daily basis were as follows:
1. FM Addis

30%

2. Sheger FM

28%

3. Ethiopia Radio

25%

4. Zami Radio

16%

5. Various stations each at

8%

Ethiopian TV, the state run stations dominated with 72% of respondents watching
it on a daily basis. Other Government TV stations were only watched by 16% of
respondents or less:
1. Ethiopian TV

72%

2. Oromiya TV

16%

3. Addis TV

3%
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E3. Summary of Key Questions
Q12+13 Do you have your own, or do you use anyone else’s, mobile phone,
desktop computer laptop, tablet, fixed phone line, internet connection, TV, pay
TV service, PVR, set top box, satellite dish, MP3 player, radio?
Whether it was theirs or someone else’s, Ethiopian respondents were most likely to
use a mobile phone, internet connection, TV and radio. Less than 10% used a pay
TV service and 2% had a tablet or a set top box.
Ethiopian respondents were more likely to own a mobile phone (75%), TV (52%)
internet connections (46%) radio (42%) satellite dish (32%) MP3 player (21%) fixed
phone line (16%) pay TV service (14%) than to use someone else’s. Less than 10%
of respondents owned a desktop computer, PVR, tablet or set top box. They were
more likely to use someone’s laptop (23%) or desktop computer (16%) than to
possess one themselves.

30% used someone else’s mobile phone, 29% someone’s internet connection, 22%
someone’s TV and 16% someone’s radio, 15% satellite dish, 14% MP3 player, 11% a
fixed phone line.
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Q13 & 14. How frequently do you use these to get news and information: TV,
radio, papers, magazine, internet, social media, SMS, friends & family?
The most frequently used media on a daily basis for Ethiopian respondents were as
follows: TV (75%), friends & family (58%), Internet (55%), radio (54%), social media
(44%) and SMS (20%).
Their most frequent weekly sources were SMS (32%), friends & family (23%), social
media and internet (22%), newspapers (21%), magazines (15%) and radio (12%).
On a monthly basis, they were most likely to get news and information from
magazines (21%), Internet (16%), social media (15%) and newspapers (11%).

For those accessing news and information even less frequently than monthly,
popular sources included magazines (39%), newspapers (31%), radio (22%) and TV
(13%).
16% of respondents never use SMS to receive news and information. 12% never used
newspapers.
The incidence of never using, not knowing, not remembering or not having
access to various sources in order to get news and information was generally low.
However, this applied to 33% respondents’ use of SMS, 30%’s use of newspapers,
21%’s magazines.
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Q18-25 Thinking specifically about your mobile phone, how frequently do you
use it for voice calls, internet, apps, social media, SMS, photo/video clips,
games, radio, live TV and YouTube?
Daily use of mobile phone features was high. Respondents were more than twice as
likely to use their mobiles daily than less frequently than once a month.
Daily use of mobile phone features is dominated by Internet access (77%
respondents) and voice calls (73%). 49% use radio daily, 47% apps, 45% social media,
44% games, 33% photos/ video clips, 32% SMS and 24% live TV.

Patterns of using games, photos/ video clips, SMS, social media, apps, YouTube and
radio flattened out. For example, 29% respondents used photos/ video clips less
than once a day (but more than once a week). This applied to 27% respondents’
use of games and SMS, 22% social media and radio, 20% apps and 19% YouTube. The
same pattern is replicated with more infrequent usage.
Just over half of respondents had never accessed live TV (56%) or YouTube (54%) on
their phones.
Q28-37. On a scale of 1-3 (where 1 means most important and 3 least
important) how important are the activities listed above for keeping in
touch, following new, information for work, information for home, fun &
entertainment, worship?
In general, respondents attributed most importance to accessing the Internet (and
in order of diminishing importance) voice calls, social media, radio, live TV, apps,
SMS, photo/video clips, YouTube and games.
88% respondents identified voice calls, 82% Internet and 78% SMS as the most
important features for keeping in touch. 82% regarded games as most important for
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fun and entertainment. Only 12-20% respondents regarded games as important for
other functions.
The table below shows the ranking for social media:

No features were singled out as particularly important for worship, although 34%
identified photo/video clips as important in this regard. Only 12% identified games
as important here and 25%, SMS.
The data allows comparisons of the relative importance of particular features
across a range of functions, and vice versa. 88% regarded radio, 87% live TV and
84% Internet as most important in terms of following the news. However, these
functions were considerably less appreciated in terms of information for the home:
68% respondents identified voice calls as most important for this (as did 54% radio;
52%, live TV; 58%, internet, and 54% social media).
Q38. How frequently do you use these following social media brands/sites:
Facebook, Twitter, YouTube, Mxit, 2go, Eskimi, buNu, Google+?
Facebook dominates the social media sites used by Ethiopian respondents: 66% used
it more than once a day and a further 18%, once a day (=total 84% using it daily).
The only other site to come close was Google +: a total of 57% respondents used it
either more than once a day or once a day.
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All other social media uses (more than once a day) were modest by comparison:
biNu (13%); 2Go (11%); You Tube (11%); Twitter (7%); Eskimi (6%); and MXit (5%).

Q39+40. Which of the following SMS and internet services do you use? How
frequently do you use them for local news, international news education
services (or NGO on the internet) sports information, Facebook, music services,
plus Google SMS and M money services on SMS?
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SMS
Ethiopian respondents were more likely to use SMS services than not (either never
making use of those sites, not knowing if they had used them or not remembering
using them). However, 76% appeared not to have used Money services, 49%
Google+, 46% SMS international news and 42% local news. Around a third did not use
music services (37%) or sports services (31%)
70% of respondents use Facebook SMS either once a day or more than once a day.
39% and 36% respondents made comparable daily use of educational services and
sports information.
Internet
A sizeable percentage of Ethiopian respondents had never used services provided
on the Internet, didn’t know if they had used them or couldn’t remember doing so.
This applied to 64% respondents accessing sports services; 61%, information from
NGO, 33% music and 22% Facebook.
49% had never used sports services; 39% education services and 24% music.
Comparing SMS and internet usage
Respondents were less likely to access services on the Internet than on SMS.
For example, 42% accessed Facebook daily online, whereas 70% accessed it via
SMS. Fewer that 13% accessed NGO materials online, compared to 36% accessing
educational services on SMS. 20% accessed music online, versus 32% accessing these
on SMS. 12% accessed sports online, whereas 39% these on SMS.
However, respondents were more likely access local and international news via the
Internet than SMS (local news, 45% vs. 24%; international news, 45% vs. 27%).
Q41. How frequently have you written a blog, posted comments, posted
photos and video, skyped got news from an RSS feed and make connections via
Linkedin?
Only 2-4% have done the social online tasks listed more than once a day. The only
exception was Posting an Online Comment which more than 6% of respondents said
they had done more than once a day.
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So 81% had never knowingly posted videos; 84% never Skyped; 81% never posted
photos; 77% never connected with colleagues via LinkedIn; 72% had never received
news on an RSS feed; 64% had never written a blog and 59% had never posted
comments. Not using Skype is perhaps understandable as there are draconian
penalties for those who are caught using it in Ethiopia.
Q42. Do you think you might buy, hire or upgrade any of the following over the
12 months?
The five things that Ethiopian respondents were most likely to buy, hire or upgrade
over the next 12 months were as follows:
Improved Internet Connection

55%

Better phone

48%

Laptop

34%

TV

23%

Radio

18%

Between 50-60% of these respondents want a phone that has smartphone functions:
accesses Internet; touch screen; download apps; listen to music; and view videos.
Q44+46. When was the last time you received information about HIV/AIDS,
Malaria, TB, family planning, mother & child health, health & hygiene?
Respondents were most likely to have received information about this group of
issues less than a month before the survey.
They were most likely to have received information about HIV/AIDS, family
planning, mother & child health, less than a week before the survey, and about
malaria, TB, health & hygiene less than a month before.
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However, 42% said that they had either never received information about malaria,
health & hygiene - or had not done so for a long time. The same held true for 37%
respondents re TB; 29%, family planning; 16%, HIV/AIDs and 23%, mother and child
health.
When was the last time you made use of information you received about this?
Respondents were more likely to have received information about this set of
issues, than to have made use of it. In the month before the survey, 74% received
information about
HIV/AIDS; 58%, malaria, 63%, TB; 71%, family planning; 77%, mother & child health;
58%, health & hygiene.
With the exception of health & hygiene (where information had been used by 65%
respondents in the past month) rates of use were lower than rates of receiving
information. In the month before the survey took place, 51% had used information
about HIV/AIDS and Malaria; 53%, TB; 54%, family planning, and 60%, mother &
child health.
Q45 +47. When was the last time you received information about clean
household water, Diarrhoea and Polio?
Respondents were almost as likely not to have received information about clean
household water, diarrhoea and polio (either never or not for a long time), as they
were to have received such information.
33% had received information about clean household water in less than a month
before the survey. But 65% claimed to have never received information about polio
or not to have done so for a long time’; 55% had either never received information
about diarrhoea or not done so for a long time.
When was the last time you made use of information you received about this?
Respondents were about as likely to have used information about clean household
water, diarrhoea and polio within the month before the survey, as they were to
have received it.
71% had received information about clean water within the month before the
survey compared to 69% having used it. 45% had received information about
diarrhoea, whereas 48% had used it. 35% had received information about polio and
32% had used it.
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F. Ghana Feature Phone User Survey
F1. Ghana Key Responses Summary
Device Ownership and sharing: Ghanaian feature phone respondents were
most likely to own (as opposed to share) a mobile phone (78%), a TV (40%),
a radio (36%) or a laptop (19%). In terms of access to a computer, 23% used
someone else’s laptop and 15% someone else’s desktop computer.
Getting news and information: On a daily basis, respondents were most likely
to get news and information from the following sources (in declining order): TV
(75%), radio (70%), Friends and Family (64%), Internet (63%), social media (60%)
and SMS (49%).
Social Media and Internet as means of getting News and Information:
The following amount of respondents said the Internet was Most Important
for: Following the News (70%), Getting Information for Work (74%) and Get
Information for the Home (65%).The following amount of respondents said
Social Media was Most Important for: Following the news (69%) Getting
Information for work (68%); and Getting Information for the Home (60%). 26%
of respondents got information from NGOs using the Internet once a month or
more frequently.
Types of Social Media Used: Facebook dominates regular (more than once
a day) social media use and is widely accessed using SMS. In other words,
Facebook can also be accessed on a basic phone. Other forms of Social Media
more widely used on a more than once a day basis were: Google+(38%); Eskimi
(17%); Twitter (11%); and You Tube (11%).
Information about HIV/AIDS, Malaria, TB, family planning, mother & child
health, health & hygiene. Respondents were marginally more likely to have
received information about these issues within the month before the survey
that than either longer ago, or never. However, over half had never received
information about HIV/AIDS, Malaria and TB or had not done so for a long time.
In the month prior to the survey, more respondents had used information than
received it.
Information about clean household water, Diarrhoea and Polio: Respondents
were more likely not to have received information about these issues (either
never or not for a long time), than to have received it - information about
diarrhoea or polio in particular.
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F2. Sample notes
2.1 Opinion formers and those working in the development sector
9% of respondents believed that their opinions influenced those beyond friends
and family and work colleagues. Women were much less likely to see themselves
as opinion formers than men. These self-defined opinion formers were consistently
more likely to follow the newer media used for news and information: Internet
(69% vs 58%); Social Media (67% vs 54%%); and SMS (52% vs 45%).
6% of respondents worked in the health sector and 17% had a job that involved
teaching.

2.2 Key Local Traditional Media Choices
The top 3 radio stations listened to on a daily basis were as follows:
1. Peace FM

30%

2. Joy FM

28%

3. Citi Radio

25%

All the other radio stations listed were below 10% daily listenership.
The top 3 TV stations viewed on a daily basis were as follows:
1. TV3

57%

2. GTV

30%

3. Metro TV

23%

All other TV stations listed were below 10%. The TV results do match broader based
sample research and are specific to this group of respondents.
51% of respondents read the Daily Graphic on a daily basis, which is a high number
for this type of printed media.
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F3. Summary of Key Questions
Q12+13 Do you have your own, or do you use anyone else’s mobile phone,
desktop computer laptop, tablet, fixed phone line, internet connection, TV, pay
TV service, PVR, set top box, satellite dish, MP3 player, radio?
Ghanaian respondents were most likely to use a mobile phone, TV and radio. 4%
used a tablet and less than that used fixed phone line, pay TV service; PVR, set top
box. Slightly less than a third (13%) had the use of an Internet connection.
They were most likely to own a mobile phone (78%), a TV (40%), a radio (36%),
and an MP3 player (15%). Ownership of tablets, fixed phone lines, pay TV services,
PVRs, set top boxes, satellite dishes was very low - under 10%. 23% of respondents
used someone else’s laptop and 15% someone else’s desktop computer.
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Q14. How frequently do you use these to get news and information: TV, radio,
papers, magazine, internet, social media, SMS, friends & family?
On a daily basis, Ghanaian respondents were most likely to get news and
information via TV (75%), radio (70%) friends & family (64%), Internet (63%), social
media (60%) and SMS (49%).

The most popular weekly sources were papers (21%), Internet (15%), magazines and
SMS (13%), social media (12%) and friends & family (11%). The only monthly source
of news and information that rated over 10% was magazines (11%)
On a less than monthly basis, respondents were most likely to get news and
information from magazines (34%) and newspapers (33%) and SMS (23%).
The incidence of not knowingly using or having access to various sources for news
and information was generally low. However, this applied to 33% respondents’ use
of magazines, 18% respondents use of newspapers and 12% social media and SMS to
get news and information.
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Q18 Thinking specifically about your mobile phone, how frequently do you use
it for voice calls, internet, apps, social media, SMS, photo/video clips, games,
radio, live TV and YouTube?
Ghanaian respondents were most likely to use their mobile phones to access the
Internet (74%), voice calls (66%), social media (56%), radio (53%), SMS (52%) and
apps (51%). Around a quarter used them less than once a month for photo/video
clips (27%), SMS and radio (26%), games (25%) and YouTube (22%).

Q28 On a scale of 1-3 (where 1 means most important and 3 least important)
how important are the activities listed above for keeping in touch, following
news, information for work, information for home, fun & entertainment,
worship?
Respondents regarded voice calls (81%), Internet (74%) social media (73%) and SMS
(70%) as most important for keeping in touch. Radio (76%), live TV (74%) and the
Internet (71%) were most important for following the news. Voice calls (76%) and
Internet (74%) for information for work, and voice calls (75%) for information for
home.
Q38 How frequently do you use these following social media brands/sites:
Facebook, Twitter, YouTube, Mxit, 2go, Eskimi, biNu, Google+?
Facebook dominates the social media sites used by Ghanaian respondents: 69% used
it more than once a day and a further 14%, once a day (=total 83% using it daily). A
total of 38% respondents used Google+ more than once a day.
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All other social media uses (more than once a day) were modest by comparison:
Eskimi (17%); Twitter (11%); You Tube (11%); 2Go (7%); biNu (6%); and MXit (5%).
Eskimi is an SMS based social media platform that is very popular on basic phones in
nearby Anglophone neighbour Nigeria.
Q39+40. Which of the following SMS and internet services do you use? How
frequently do you use them for local news, international news education
services (or NGO on the internet) sports information, Facebook, music services,
plus Google SMS and M money services on SMS?
SMS
60% of Ghanaian respondents used Facebook once a day or more. 43% used SMS
education services; 35%, local news; 34%, sports and 33% music services.
Internet
A sizeable percentage of Ghanaian respondents had never knowingly used
online services. This applied to 62% of respondents in terms of sports; 58%, NGO
information; 36%, Facebook and 33%, music.
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Comparing SMS and internet usage:
Respondents’ use of SMS was more polarised, showing high levels of daily use and
non-use.
On a daily basis (once a day or more), respondents were more likely to use local
and international news websites than their SMS equivalents (45% vs. 35% and 39%
vs. 26% respectively) and only marginally more likely to use internet music services
than SMS music services (36% vs. 33%)
However, they were more likely to use SMS for educational information than
internet NGO information (43% vs. 14%); sports information (34% vs. 14%), and
Facebook (60% vs. 36%).
Q41. How frequently have you written a blog, posted comments, posted photos
and video, skyped, got news from an RSS feed and made connections via
LinkedIn?
Ghanaian respondents showed a slightly more developed use of these social online
behaviours than Ethiopia on a more than once a day basis but there are still far
from a majority activity amongst respondents: Posted an online comment (19%);
RSS news feed (8%); Written a Blog (7%); Posted a photo or made connections via
LinkedIn (6%); use Skype (4%) and posted videos (3%). However, the majority of
respondents did not do these kinds of things.
Q42. Do you think you might buy, hire or upgrade any of the following over the
12 months?
The five things that Ghanaian respondents were most likely to buy, hire or upgrade
over the next 12 months were as follows:
Better phone

59%

Laptop

51%

Improved internet connection

32%

TV

27%

Tablet

24%

In comparison to very different country circumstances of Ethiopia, two things
stand. Firstly, a laptop comes second behind a better phone and secondly,
significant percentage would like to purchase a tablet.
Between 50-70% of these respondents want a phone that has smartphone functions:
accesses Internet; touch screen; download apps; listen to music; and view videos.
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Q44. When was the last time you received information about HIV/AIDS, Malaria,
TB, family planning, mother & child health, health & hygiene?
Respondents were marginally more likely to have received information about this
group of issues within the month before the survey than either longer ago, or
never. 29% had received information about health & hygiene; 28% about malaria
and 25% about mother & child health, less than a week before the survey.
However, a majority of respondents had either never received information about
certain issues, or had not done so for a long time: 66% in relation to HIV/AIDS; 60%,
malaria and 52%, TB.
Q46. When was the last time you made use of information you received about
this?
Respondents’ reception of information about HIV/AIDS, malaria, TB, family
planning, mother & child health, health & hygiene didn’t necessary match with
their use of it.
31% had used information about health and hygiene on the day of the survey. 34%
used information about malaria and HIV/AIDS within the month before the survey,
against 62% respondents having received information about Malaria within the
month before the survey and 48% about HIV /AIDs.
In the month prior to the survey, a higher percentage of respondents had used
information than received it: 69% had used information about health & hygiene
(65% had received it); 61% had used information about mother & child health (55%
had received it); 48% had used information about family planning (40% had received
it) and 44% used information about TB (34% received it).
Q45. When was the last time you received information about clean household
water, diarrhoea and polio?
Respondents were more likely not to have received information about these issues
in general (either never or not for a long time), as they were to have received such
information. Although 58% had received information about clean household water
in the month before the survey; the majority had either never received information
about diarrhoea (55%) or polio (68%) or had not done so for a long time.
Q47. When was the last time you made use of information you received about
this?
One third of respondents had used information about clean household water on the
same day as the survey.
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In the month before the survey, more respondents had used information about
clean household water, diarrhoea and polio than had received it: 65% had used
information about clean household water (58% had received it); 49% had used
information about diarrhoea (45% had received it); 33% had used information about
polio (32% had received it).
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G. Kenya Feature Phone user survey
G1. Kenya Key Responses Summary
Device Ownership and sharing: Kenyan feature phone respondents were most
likely to own (as opposed to share) a mobile phone (80%), a radio (50%), a TV
(40%), an Internet Connection (20%) or an MP3 player (15%). In terms of access
to a computer, 26% used someone else’s laptop and 18% someone else’s desktop
computer.
Getting news and information: On a daily basis, respondents were most likely
to get news and information from the following sources (in declining order):
radio (72%), TV (69%), Internet (68%), Social Media (62%), SMS (65%), and
Friends and Family (64%). The following amount of respondents said Internet
was Most Important for: Following the news (69%) Getting Information for work
(73%); and Getting Information for the Home (59%). The following amount
of respondents said Social Media was Most Important for: Following the news
(69%) Getting Information for work (61%); and Getting Information for the
Home (53%). 35% of respondents got information from NGOs using the Internet
once a month or more frequently.
Types of Social Media Used: Facebook dominates regular (more than once
a day) social media use and is widely accessed using SMS. In other words,
Facebook can also be accessed on a basic phone. Other forms of Social Media
more widely used on a more than once a day basis were: Google+(39%); Twitter
(18%); You Tube (13%); and Eskimi (10%).
Information about HIV/AIDS, Malaria, TB, family planning, mother &
child health, health & hygiene. Respondents were likely to have received
information about these issues within a week of the survey. Around a third had
received information about health & hygiene and HIV/AIDS on the same day as
the survey. However, over half had never received information about TB or had
not done so for a long time.
Information about clean household water, Diarrhoea and Polio: Respondents
were unlikely to have received information about these issues for a long time.
Nevertheless, almost a third had received information about clean household
water on the day of the survey. In the month before the survey, more
respondents had used information about clean household water and diarrhoea
than had received it.
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G2. Sample Notes
1500 respondents answered a questionnaire on their mobile phone; 16-34 year olds
were pre-selected and the sample balanced 50% male and 50% female.

2.1 Opinion formers and those working in the development sector
17% of respondents believed that their opinions influenced those beyond friends
and family and work colleagues. Women were much less likely to see themselves
as opinion formers than men 14% vs 21%). These self-defined opinion formers were
consistently more likely to use the following media more for news and information:
TV (72% vs 63%); Radio (77% vs 64%); Internet (73% vs 61%); Social Media (66% vs
54%%); and SMS (67% vs 60%).
4% of respondents worked in the health sector and 18% had a job that involved
teaching.

2.2 Key Local Traditional Media Choices
The top 5 radio stations listened to on a daily basis were as follows:
1. Kiss FM

31%

2. Citizen FM

30%

3. Classic Radio

25%

4. QFM

21%

5. Easy/Nation

17%

The top 5 TV stations viewed on a daily basis were as follows:
1. Citizen FM

53%

2. NTV

43%

3. KTN

36%

4. K24

18%

5. KBC

12%

The TV results do not match broader based sample research and are specific to this
group of respondents.
46% of respondents read the Daily Nation on a daily basis and 36% The Standard,
which is a high number for this type of printed media.
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G3. Summary of Key Questions
Q12+13 Do you have your own, or do you use anyone else’s mobile phone,
desktop computer laptop, tablet, fixed phone line, internet connection, TV, pay
TV service, PVR, set top box, satellite dish, MP3 player, radio?
Whether it was theirs or someone else’s, Kenyan respondents were most likely to
use mobile phones, radios, TVs and Internet connections. 10% used a set top box
and satellite dish. Fewer than 10% used a tablet (3%), fixed phone line and PVR.
Kenyan respondents were most likely to have their own mobile phones (80%), radios
(50%), TVs (40%) and internet connections (20%). 15% owned an MP3 player and
12%, a laptop.
Respondents were as likely to use someone else’s Internet connection and laptop
(26%) and desktop computer (18%) as to possess one themselves.
Q14. How frequently do you use these to get news and information: TV, radio,
papers, magazine, internet, social media, SMS, friends & family?
Kenyan respondents were most likely to get news and information on a daily basis
and were most likely to use radio (72%), TV (69%), the Internet (68%), SMS (65%),
friends & family (64%) and social media (62%).

Their most frequent weekly sources were news papers (28%) and magazines
(22%). The only monthly source of news and information that rated over 10%
was magazines (17%) Less frequently, respondents were most likely to get news
and information from magazines (34%) and papers (29%). The incidence of never
knowingly using various sources to get news and information was generally low.
However, this applied to 17% respondents’ use of magazines and 10% respondents
with respect to social media.
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Q18 Thinking specifically about your mobile phone, how frequently do you use
it for voice calls, internet, apps, social media, SMS, photo/video clips, games,
radio, live TV and YouTube?
Kenyan respondents were most likely to use their mobile phones to access the
Internet (79%), SMS (76%), voice calls (61%), social media (59%), radio (57%), apps
(43%), photo/video clips (36%), games (34%), live TV (29%) and YouTube (13%).

Q28 On a scale of 1-3 (where 1 means most important and 3 least important)
how important are the activities listed above for keeping in touch, following
news, information for work, information for home, fun & entertainment,
worship?
Kenyan respondents were most likely to regard their feature phones as important
for following news, keeping in touch, information for work, fun & entertainment,
information for home and worship.
The functions they regarded as most important for these were Internet, voice calls,
radio, SMS, social media, live TV, apps, photo/video clips, YouTube and games.
Respondents regarded voice calls (83%), SMS (81%), Internet (74%) and social media
(70%) as the most important features for keeping in touch. Radio (80%), live TV
(79%) were most important for following the news. Voice calls (75%) and Internet
(73%) were most important for information for work, and voice calls (73%) for
information for home.
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Q38 How frequently do you use these following social media brands/sites:
Facebook, Twitter, YouTube, Mxit, 2go, Eskimi, buNu, Google+?
As elsewhere, Facebook dominated the social media sites used by Kenyan
respondents: 76% used it at more than once a day. The only near competitor near it
was Google+ (39%).

All other social media uses (more than once a day) were modest by comparison:
Twitter (18%); You Tube (13%); Eskimi (10%); MXit (4%); and biNu (4%). Eskimi is an
SMS based social media platform which is very popular on basic phones in Nigeria.
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Q39+40. Which of the following SMS and internet services do you use? How
frequently do you use them for local news, international news education
services (or NGO on the internet) sports information, Facebook, music services,
plus Google SMS and M money services on SMS?
SMS
89% of Kenyan respondents used Facebook on SMS once a day or more; 72%, music
services; 69%, education services and M money services; 61%, Google; 60%, local
news and 58%, sports information.

Internet
The largest percentage of Kenyan respondents using the Internet to access services
was 46% for local news webpages.
In terms of never knowingly using Internet services - 56% had not accessed sports
services; 44%, NGO information; 34%, Facebook and 30%, international news.
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Comparing SMS and internet usage
Responses for SMS was clustered at either the high use, daily end or at the less
frequent never end of the spectrum. On a daily basis (once a day or more),
respondents were more likely to use local and international news websites than
their SMS equivalents (46% vs. 29% and 35% vs. 17% respectively).
Q41. How frequently have you written a blog, posted comments, posted photos
and video, skyped, got news from an RSS feed and made connections via Linked
in?
Much less than a quarter engaged with the social online activities options offered
in this question on a more than once a day basis: Posted an online comment (24%);
LinkedIn (9%); Used RSS Feed for News (8%); Posted photos (7%); Wrote a blog (6%);
Posted a video (3%); and used Skype (3%).
A high percentage of Kenyan respondents had never knowingly participated in
these social online activities - 76%, skyping; 74%, posting videos; 62%, getting an
RSS feed; 59%, blogging; 57%, posting a photo and using LinkedIn; 26%, posting
comments.
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Q42. Do you think you might buy, hire or upgrade any of the following over the
12 months?
The five things that Kenyan respondents were most likely to buy, hire or upgrade
over the next 12 months were as follows:
Better phone

65%

Laptop

37%

Improved Internet connection

36%

TV

33%

Radio

30%

In comparison to the very different country circumstances of Ethiopia, a laptop
comes second behind a better phone. However, unlike Ghana, a tablet was only
specified by a much lower number of respondents (15%)
Over 50% of these respondents want a phone that has smartphone functions:
accesses Internet; touch screen; download apps; and view videos. The only
exception was “listen to music” (37%), something that already features on many
phones.
Q44. When was the last time you received information about HIV/AIDS, Malaria,
TB, family planning, mother & child health, health & hygiene?
Overall, respondents were most likely to have received information about these
issues at within a week of the survey; many had received information on the same
day as the survey. 31% had received information about health & hygiene on the
same day, as had 28% about HIV/AIDS.
As many as 57% respondents reported had either never received information
about TB, or had not done so for a long time. For over 40%, the same applied to
information about family planning and mother & child health.
Q46. When was the last time you made use of information you received about
these?
Kenyan respondents were more likely to have received information about HIV/
AIDS, TB, and family planning, mother & child health within the month before
the survey than to have used it over the same time. They were as likely to have
received information about malaria as to use it. They were more likely to have
used information about health & hygiene than to have received it.
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Q45. When was the last time you received information about clean household
water, Diarrhoea and Polio?
In general, respondents were unlikely to have received information about these
issues for a long time. Nevertheless, 30% had received information about clean
household water on the day of the survey, and 27% within a week of the survey.
As many as 57% had either never received information about diarrhoea, or not
done so for a long time. The same applied to 43% about polio and 30% about clean
household water.
Q47. When was the last time you made use of that information?
In the month before the survey, more respondents had used information about
clean household water and diarrhoea than had received it (respectively 77% vs.
70% and 53% vs. 43%). 57% had received information about polio (46% had used it).
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H. Nigeria Feature Phone User Survey
H1. Nigeria Key Responses Summary
Device Ownership and sharing: Nigerian feature phone respondents were
most likely to own (as opposed to share) a mobile phone (69%), a TV (52%)
and a radio (40%). In terms of access to a computer and the Internet, 30%
used someone else’s laptop, 24% someone else’s internet connection and 15%
someone else’s desktop computer.
Getting news and information: On a daily basis, respondents were most likely
to get news and information from the following sources (in declining order):
TV (73%), Internet (69%), Radio (66%), Friends and Family (63%), Social Media
(58%%) and SMS (56%).
The following amount of respondents said Internet was Most Important for:
Following the news (69%) Getting Information for work (76%); and Getting
Information for the Home (67%). The following amount of respondents said
Social Media was Most Important for: Following the news (71%) Getting
Information for work (68%); and Getting Information for the Home (62%). 33%
of respondents got information from NGOs using the Internet once a month or
more frequently.
Types of Social Media Used: Facebook dominates regular (more than once
a day = 73%) social media use and is widely accessed using SMS. In other
words, Facebook can also be accessed on a basic phone. Other forms of Social
Media more widely used on a more than once a day basis were: 2Go (49%),
Google+(43%); Eskimi (19%), Twitter (15%); and You Tube (9%).
Information about HIV/AIDS, Malaria, TB, family planning, mother & child
health, health & hygiene. In general, Nigerian respondents had not received
information about these issues for a long time. Nevertheless, almost a quarter
had received information about health & hygiene on the same day as the
survey and more, less than a week before the survey. They were more likely to
have used information about malaria and health & hygiene than received it.
Information about clean household water, diarrhoea and polio: Respondents
were as likely to have received information about these issues within the
month prior to the survey, as not. Nearly half had received information about
clean household water on the day of the survey. The majority either never
received information about polio or diarrhoea or had not done so for a long
time. In the month before the survey, more respondents had used information
about clean household water and Diarrhoea than had received it.
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H.2 Sample Notes
1000 respondents answered a questionnaire on their mobile phone; 16-34 year olds
were pre-selected and the sample balanced 50% male and 50% female.

2.1 Opinion formers and those working in the development sector
13% of respondents believed that their opinions influenced those beyond friends
and family and work colleagues. These self-defined opinion formers were
consistently more likely to follow certain types of media used for news and
information: Radio (67% vs 63%); Internet (73% vs 63%); Social Media (62% vs 51%%);
and SMS (61% vs 46%).
5% of respondents worked in the health sector and 24% had a job that involved
teaching.

2.2 Key Local Traditional Media Choices
The top 4 radio stations listened to on a daily basis were as follows:
1. Wazobia FM

30%

2. Cool FM

27%

3. Raypower FM

25%

4. Rhythm FM

18%

All other radio stations listened to on a daily basis fell below 10%.
The top 4 TV stations viewed on a daily basis were as follows:
1. AIT

48%

2. NTV

46%

3. STV

25%

4. Galaxy

16%

All other TV stations watched on daily basis fell below 10%.
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H.3 Summary of Key Questions
Q12+13 Do you have your own, or do you use anyone else’s, mobile phone,
desktop computer laptop, tablet, fixed phone line, internet connection, TV, pay
TV service, PVR, set top box, satellite dish, MP3 player, radio?
Whether it was theirs or someone else’s, Nigerian respondents were most likely
to use mobile phones, TVs, radios, laptops and internet connections. 10% used a
tablet and pay TV service, but around half used someone else’s. Even fewer used a
fixed phone line, set top box and PVR.
Nigerian respondents were most likely to own a mobile phone (69%), TV (52%)
and radio (40%). 19% owned a laptop and MP3 players; 17%, satellite dishes; 16%,
internet connections and 12% desktop computers.

They were more likely to use someone else’s laptop (30% vs. 19% owned) and
Internet connection (24% vs. 16%) and desktop computer (15% vs. 12%) than to
possess one themselves.
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Q14. How frequently do you use these to get news and information: TV, radio,
papers, magazine, internet, social media, SMS, friends & family?
Nigerian respondents were most likely to get news and information on a daily
basis (see table below). In order of declining frequency, they got it on less than a
monthly basis, a weekly basis or a monthly basis.

On a daily basis, they were most likely to use TV (73%), the Internet (69%), radio
(66%), friends & family (63%), social media (58%) and SMS (56%). On a weekly basis,
they were most likely to use papers (23%) and magazines (21%). The only monthly
source of news and information that rated over 10% was magazines (15%). On a less
than monthly basis, respondents were most likely to get news and information from
magazines (32%) and papers (25%).
Q18. Thinking specifically about your mobile phone, how frequently do you use
it for voice calls, internet, apps, social media, SMS, photo/video clips, games,
radio, live TV and YouTube?
Nigerian respondents were most likely to use their mobile phones on a daily basis.
They used them for voice calls (76%), to access the Internet (65%), apps (64%),
social media (61%), SMS (60%), photo/video clips (54%), games (53%), radio (50%),
live TV (34%) and YouTube (16%).
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Q28. On a scale of 1-3 (where 1 means most important and 3 least important)
how important are the activities listed above for keeping in touch, following
new, information for work, information for home, fun & entertainment,
worship?
Nigerian respondents were most likely to regard their feature phones as important
for the following functions: keeping in touch, following news information for work,
fun & entertainment, information for home and worship.

The functions they regarded as most important for these were the internet, voice
calls, social media, radio, SMS, live TV, apps, photo/ video clips, YouTube and
games.
Respondents regarded voice calls (85%), Internet (79%), social media (77%) and SMS
(76%) as the most important features for keeping in touch. For following the news,
they preferred
radio (80%), live TV (77%), Internet (73%) and social media (71%). The Internet
(76%), voice calls (74%), SMS (71%) were most important in terms of information for
work; live TV (68%) for fun & entertainment; voice calls (74%) for information for
home and (64%) worship.
Q38. How frequently do you use these following social media brands/sites:
Facebook, Twitter, YouTube, Mxit, 2go, Eskimi, buNu, Google+?
On the basis of use more than once a day, Facebook is the dominant player (73%)
but is being challenged by 2Go (49%) and Google+ (43%). Other social media
platforms are less widely used on a more than once a day basis: Eskimi (19%);
Twitter (15%); You Tube (9%);and biNu and MXit (7% each).
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Q39+40. Which of the following SMS and internet services do you use? How
frequently do you use them for local news, international news education
services (or NGO on the internet) sports information, Facebook, music services,
plus Google SMS and M money services on SMS?
SMS
65% of Nigerian respondents used Facebook on SMS once a day or more: it
dominates daily SMS use. 44% used education services. 62% respondents never
knowingly used SMS services for m-money transfers.

53

3. Feature Phone User Survey
Internet
The largest percentage of Nigerian respondents using the Internet to access
services was 49% for local news webpages. 89% had never knowingly used NGO
information; 55%, had never used sports information.

Comparing SMS and internet usage
Nigerian respondents’ daily use and non-use of SMS was fairly balanced. On a daily
basis (once a day or more), respondents were more likely to use SMS to access
educational information rather than NGO information from the Internet (44% vs.
20%), sports services (37% vs. 18%), Facebook (65% vs. 41%) and music (39% vs.
22%).
However, they were more likely to use the Internet than SMS to access local news
(49% vs. 38%) and international news (43% vs. 28%).
Q41. How frequently have you written a blog, posted comments, posted photos
and video, skype, got news from an RSS feed and make connections via Linked
in?
With the exception of Posting a comment online (28%), using these types of social
online activities are relatively low: Used RSS feed (11%); Posted a Photo (8%);
LinkedIn (8%); Written a blog (5%); and Skype (5%).
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Q42. Do you think you might buy, hire or upgrade any of the following over the
12 months?
The five things that Nigerian respondents were most likely to buy, hire or upgrade
over the next 12 months were as follows:
Better phone

55%

Laptop

54%

Improved internet connection

36%

TV

36%

Radio

31%

In comparison to other countries in the feature phone survey, Nigerian respondents
are unusual in wanting a laptop almost as much as a better phone. 17% would like
to get a tablet in the next 12 months.
Over 50% of these respondents want a phone that has smartphone functions: touch
screen; download apps; listen to music and view videos. Access to the Internet
stands out as something 78% of respondents want.
Q44. When was the last time you received information about HIV/AIDS, Malaria,
TB, family planning, mother & child health, health & hygiene?
In general, Nigerian respondents had not received information about these issues
for a long time. Nevertheless, almost a quarter (24%) had received information
about health & hygiene on the same day as the survey and 28%, less than a week
before the survey.
A considerable percentage of respondents had either never received information about
certain issues, or not done so for a long time: 66%, TB; 61%, family planning; 47%, HIV/
AIDS; 44%, mother and child health; 41%, malaria and 32%, health and hygiene
Q46. When was the last time you made use of information you received about
these?
Nigerian respondents were only marginally more likely to have received information
about HIV/AIDS, family planning within the month before the survey than to have
used it over the same time period. But they were more likely to have received
information about mother & child health than used it.
They were as likely to have received information about TB, as to use it.
However, they were more likely to have used information about malaria and health
& hygiene than received it.
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Q45. When was the last time you received information about clean household
water, Diarrhoea and Polio?
In general, respondents were as likely to have received information about this
group of issues within the month prior to the survey, as not. Nevertheless, 43% had
received information about clean household water on the day of the survey. As
many as 63% had either never received information about polio or not done so for a
long time. The same was true for 58% in terms of diarrhoea.
Q47. When was the last time you made use of that information?
In the month before the survey, more respondents had used information about
clean household water and diarrhoea than had received it (respectively 72% vs.
63% and 42% vs. 37%). About the same percentage had received information about
Polio as had used it (38% and 37%).
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I. South Africa Feature phone user survey
I.1 South Africa Key Responses Summary
Device Ownership and sharing: South African feature phone respondents were
most likely to own (as opposed to share) a mobile phone (64%), a TV (47%), a radio
(39%), an Internet Connection and/or MP3 player (21 each%). In terms of access to
a computer and Internet connection, 23% used someone else’s internet connection,
22% used someone else’s laptop and 13% someone else’s desktop computer.
Getting news and information: On a daily basis, respondents were most likely
to get news and information from the following sources (in declining order):
TV (77%), radio (72%), Friends and Family (67%), Internet (62%), Social Media
(57%), SMS (51%), and newspapers (35%).
The following amount of respondents said Internet was Most Important
for: Following the news (68%) Getting Information for work (78%); and Getting
Information for the Home (72%). The following amount of respondents said Social
Media was Most Important for: Following the news (66%) Getting Information for
work (72%); and Getting Information for the Home (67%). 31% of respondents got
information from NGOs using the Internet once a month or more frequently.
Types of Social Media Used: Facebook dominates regular (more than once a day =
62%) social media use and is widely accessed using SMS. In other words, Facebook
can also be accessed on a basic phone. Facebook is less widely used than in the
other countries surveyed because there is more competition from other social media
platforms. Other forms of Social Media more widely used on a more than once a day
basis were: Google+(54%); MXit (33%), Twitter (14%); 2Go (12%) and You Tube (11%).
Information about HIV/AIDS, malaria, TB, family planning, mother & child health,
health & hygiene: In general, South African respondents were likely to have received
information about these issues in the month prior to the survey. Almost a quarter
had received information about health & hygiene on the same day as the survey, and
about HIV/AIDS, mother & child health and health & hygiene less than a week before.
They were more likely to have received information than to have used it.
Information about clean household water, diarrhoea and polio: In general,
respondents were unlikely to receive information about these issues within the
month prior to the survey. Nearly a third received information about clean household
water on the day of the survey. But the vast majority had either never received
information about polio or diarrhoea, nor had done so for a long time. In the month
before the survey, slightly more respondents had used information about clean
household water than had received it. The reverse was true of diarrhoea and polio.
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I.2 Sample Notes
1500 respondents answered a questionnaire on their mobile phone; 16-34 year olds
were pre-selected. On Device Research were unable to recruit quite enough women
during the timeframe so the gender skew is 54% male and 46% female.

2.1 Opinion formers and those working in the development sector
17% of respondents believed that their opinions influenced those beyond friends
and family and work colleagues. Unlike other country respondents, these selfdefined opinion formers were consistently more likely to follow only a limited range
of media used for news and information than other non-opinion formers: Radio (66%
vs 57%);and SMS (54% vs 47%).
4% of respondents worked in the health sector and 11% had a job that involved
teaching.

2.2 Key Local Traditional Media Choices
The top 5 radio stations listened to on a daily basis were as follows:
1. Metro FM

30%

2. QKhozi FM

15%

3. Jacaranda 94.2

14%

4. YFM

11%

5. Motsweding FM

11%

The top 5 TV stations viewed on a daily basis were as follows:
1. SABC1

60%

2. ETV

60%

3. SABC2

46%

4. SABC3

36%

5. MNET

10%

The newer community TV stations were watched as follows: Soweto TV (9%) and
Cape Town TV (2%).
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I.3 Summary of Key Questions
Q12+13 Do you have your own, or do you use anyone else’s, mobile phone,
desktop computer laptop, tablet, fixed phone line, internet connection, TV, pay
TV service, PVR, set top box, satellite dish, MP3 player, radio?
Whether it was their own or someone else’s, South African respondents were most
likely to use mobile phones, TVs, radios, internet connections, laptops, MP3 players
and satellite dishes. Less than 10% used a fixed phone line, PVR and set top box.
7% owned a tablet.

South African respondents were most likely to own a mobile phone (64%), TV (47%)
and radio (39%). 21% owned an Internet connection and MP3 player.
Respondents were more likely to use someone else’s TV (31%), mobile (26%) and
radio (25%). And they were more likely to use someone else’s Internet connection
than own one themselves (23% vs. 21%) and laptop (22% vs. 17%).
Q14. How frequently do you use these to get news and information: TV, radio,
papers, magazine, Internet, social media, SMS, friends & family?
On a daily basis (see table below), they were most likely to use TV (77%), friends
& family (67%), radio (67%), Internet (62%) social media (57%) and SMS (51%). Their
most frequent weekly sources were newspapers (33%) and magazines (22%). The only
monthly source of news and information that rated over 10% was magazines (23%)
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Q18. Thinking specifically about your mobile phone, how frequently do you use
it for voice calls, internet, apps, social media, SMS, photo/video clips, games,
radio, live TV and YouTube?
South African respondents were most likely to use their mobile phones on a daily
basis. They used them for the Internet (78%), social media (67%), voice calls (64%),
apps (63%), SMS (61%), radio (52%), photo/video clips (48%), games (47%), live TV
(40%) and YouTube (17%).
Q28. On a scale of 1-3 (where 1 means most important and 3 least important)
how important are the activities listed above for keeping in touch, following
new, information for work, information for home, fun & entertainment,
worship?
South African respondents were most likely to regard their feature phones as
important for the following: keeping in touch, information for work, information
for home, following news, worship, fun & entertainment.
The functions they regarded as most important for these were the internet,
voice calls, radio, social media, live TV, SMS, apps, photo/ video clip, games and
YouTube.
Respondents regarded Internet (84%), radio and live TV (81%), SMS (77%), apps
(74%) as the most important features for keeping in touch. The Internet (79%),
SMS (78%) radio (72%) and live TV (71%) were most important for information for
work. The Internet (73%) SMS (72%) and live TV (70%) were most important for
information for home. For following the news, they preferred social media (74%),
photo/video (72%), SMS (68%), radio (66%), Internet (64%) and apps (61%). Social
media (50%) was most important for fun & entertainment. The Internet and social
media (61%) were most important for worship.
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Q38. How frequently do you use these following social media brands/sites:
Facebook, Twitter, YouTube, Mxit, 2go, Eskimi, biNu, Google+?
On a more than once a day basis, Facebook is the dominant social media platform
(62%) but is being challenged by Google+ (54%) and MXit (33%). Other social media
platforms have a much lower following on a more than once a day basis: Twitter
(14%); 2Go (12%); You Tube (11%); Eskimi (6%) and biNu (5%).

A large percentage of the South African respondents never knowingly used the
identified social media sites: 78%, biNu and Eskimi; 57%, 2go; 48%, Twitter; 38%,
YouTube; 31%, Mxit. 7% had never knowingly used Facebook; 8%, Google+
Q39+40. Which of the following SMS and internet services do you use? How
frequently do you use them for local news, international news education
services (or NGO on the internet) sports information, Facebook, music services,
plus Google SMS and M money services on SMS?
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SMS
62% of South African respondents used Facebook on SMS once a day or more: it
dominates daily SMS use. 43% used music services; 42%, education services.

56% respondents never knowingly used SMS services for money; 52%, international
news; 45%, Google; 40%, sports information and local news.
Internet
The largest percentage of South African respondents using Internet to access
services was 42% for local news webpages; 35%, international news and 30%,
Facebook

62

3. Feature Phone User Survey

In terms of never knowingly using internet services available - 57% had not accessed
sports information; 56%, NGO information; 42%, music services.
Comparing SMS and Internet usage:
South African respondents’ daily use and non-use (never using, or having knowledge
or memory of use) of SMS was fairly balanced.
On a daily basis (once a day or more), respondents were more likely to use SMS to
access educational information rather than NGO information from the internet (42% vs.
18%), sports services (30% vs. 21%), Facebook (62% vs. 30%) and music (43% vs. 22%).
However, they were more likely to use the Internet than SMS to access local news
(42% vs. 34%) and international news (35% vs. 24%).
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Q41. How frequently have you written a blog, posted comments, posted
photos and video, skyped got news from an RSS feed and make connections via
LinkedIn?
With the exception of Posted an Online Comment (18%), more than once a day use
of these kinds of social online activities were low: LinkedIn (10%); Posted a photo
(8%); Used RSS Feed (8%); Written a blog (7%); Skype (5%); and posted a video (4%).

Q42. Do you think you might buy, hire or upgrade any of the following over the
12 months?
The five things that South African respondents were most likely to buy, hire or
upgrade over the next 12 months were as follows:
Better phone

52%

Laptop

42%

Improved internet connection

33%

TV

32%

Tablet

23%
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Nearly 50% of these respondents want a phone that has smartphone functions:
touch screen; download apps; listen to music and view videos. Access to the
Internet stands out as something 68% of respondents want.
Q44. When was the last time you received information about HIV/AIDS, Malaria,
TB, family planning, mother & child health, health & hygiene?
In general, South African respondents were likely to have received information
about these issues in the month prior to the survey. Almost a quarter (24%) had
received information about health & hygiene on the same day as the survey, and
about HIV/AIDS, mother & child health and health & hygiene less than a week
before the survey.
A majority of respondents had never received information about certain issues, or
had not done so for a long time: 72%, malaria; 56%, TB.
Q46. When was the last time you made use of information you received about
these?
South African respondents were more likely to have received information about
HIV/AIDS in the month before the survey than to have used it. The were equally
likely to have received information about malaria, TB, family planning, mother &
child health, health & hygiene than using it.
Q45. When was the last time you received information about clean household
water, Diarrhoea and Polio?
In general, respondents were unlikely to receive information about these issues
within the month prior to the survey.
29% received information about clean household water on the day of the survey, as
many as 70% had either never received information about Polio or not done so for a
long time. The same was true for 61% in terms of diarrhoea.
Q47. When was the last time you made use of that information?
In the month before the survey, slightly more respondents had used information
about clean household water than had received it (respectively 68% vs. 64%).
About the same percentage had received information about diarrhoea and polio as
had used it.
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